
MHB RESOURCETAINMENT
PROGRAM

ECONOMIC DEVELOPMENT THROUGH NATURAL RESOURCE MARKETING



MHB RESOURCETAINMENT PROGRAM

Natural 
Resources

Tourism
Economic 
Development

Theme:  People want to experience our natural 
world, not just see it!



A LOGICAL PROGRESSION OF REACHING PEOPLE 
THROUGH RESOURCETAINMENT

• SIGNAGE INFRASTRUCTURE-  LOCAL

• RESOURCETAINMENT PADDLING EVENTS- LOCAL + A FEW OUTSIDERS (CABIN OWNERS)

• RESOURCETAINMENT RECREATION INFLUENCER PROMOTION



IN THE 
BEGINNING

SIGNAGE






PROMOTING NATURAL RESOURCE PLACES AND 
EVENTS PILOT PROJECTS

• AITKIN-  PADDLE YOUR GLASS OFF EVENT

• GRAND RAPIDS- PROMOTION 



• AN EVENT TO HELP PEOPLE EXPERIENCE THE 
MISSISSIPPI RIVER

AITKIN- PADDLE YOUR GLASS 
OFF






ECONOMICS

• 2024 EVENTS + SIGNAGE SCANS= $61,550

• 2025 EVENTS + SIGNAGE SCANS= $30,500

• TOTAL= $92,050

• 2022 & 2023 TOTAL= $42,280



• FAMILIAR THINGS MRPC DOES

• ENSURE SIGNAGE IS COMPLETE 
AND CONSISTENT ON ROADS.

• MARKETING???

RECREATION 
INFLUENCER 
PROGRAM
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WHY NOT MARKET YOURSELF

• POST TO THE SAME AUDIENCE

• LACK OF RESOURCES OR WILL TO BUILD SOCIAL MEDIA PLATFORM & NOT MANY SOCIAL MEDIA FOLLOWERS



SOLUTION
LEVERAGE THE INFLUENCE OF SOCIAL MEDIA BY COLLABORATING WITH THE MISSISSIPPI 
HEADWATERS BOARD SOCIAL MEDIA DISTRIBUTION NETWORK.



WHY PROMOTE PLACES ON 
THE GREAT RIVER ROAD?

• THIS AREA IS KNOWN FOR TOURISM AND 
RECREATION, WHY NOT PROMOTE IT?

• YOU ALL HAVE “EASTER EGGS” IN YOUR AREA.








NEW PILOT PROJECT WITH GRAND RAPIDS



DESTINATION 
MARKETING 

COLLABORATION



TRAVEL INFLUENCER STYLE OF 
COLLABORATION

• Dual promotion of messaging
• Showcasing a travel destination along the Mississippi & paddling 

opportunities
• Highlighting Minnesota Traditions messaging

• Storytelling style of collaboration
• Showcase through first-hand experiences
• Content creation 

• Real and authentic video, social media content
• Shared through muti-media

• Rolled out through both partners social media channels & uploaded to 
YouTube page

Benefits & Opportunities:



ADDED 
VALUE

• Video Reels
• New Content
• Real Travelers 

Perspective
• Leveraging the 

connection of the 
Mississippi with the 
other amenities

• Subtitle Minnesota 
Traditions messaging



PERFORMANCE METRICS ON MN TRADITIONS GRAND 
RAPIDS

•  KEY WORD:  COLLABORATION



SEQUENCING

ECONOMIC DEV. + 
TOURISM + NATURAL RESOURCES  

42,162 VIEWS

ECONOMIC DEVELOPMENT + 

TOURISM + NATURAL 
RESOURCES  ECONOMIC DEV. + 

TOURISM + NATURAL RESOURCES 
31,863 VIEWS



WORDS OF WISDOM

• WORK WITH MORE COUNTIES OR CITIES TO PROMOTE NATURAL RESOURCE TOURISM WITH 

INFLUENCER STYLE CONTENT-  COLLABORATION IS THE KEY
• LET’S GET OUT OF THE FRIEND ZONE AND INTO A RELATIONSHIP
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